Generative Engine Optimization Checklist

MarkThackeray.com

As tools like Google’s Al Overviews, ChatGPT, and Perplexity change the way patients search
for dentists, a new type of SEO is emerging called Generative Engine Optimization, or GEO.

1. Structured Data (Schema Implementation)

Structured data (especially for dentists, local businesses, services, reviews, and staff) is how Al
and search engines understand and trust your content. It feeds directly into Google’s Al
Overviews, ChatGPT citations, and voice search.

Action Items

e Add/verify JSON-LD schema on homepage, service pages, and reviews.
e Ensure all NAP (Name, Address, Phone) data matches your Google Business Profile.

Schema is the “language” Al systems use. If your practice isn’t speaking it, you’re invisible in
generative results.

2. High-Quality, Al-Friendly Content

Generative engines prioritize clarity, completeness, and conversational relevance. Well-written,
human-centered content (that clearly explains what, where, and how) is far more likely to be
cited by Al tools.

Action Items:

e Update key service pages (implants, Invisalign, etc.) to use natural language and answer
common patient questions.
Include location signals (“serving patients in Summerlin and Southwest Las Vegas”).
Use structured FAQs and short summaries.
Videos make your content Al-friendly by giving search engines more ways to see, hear,
and understand your expertise.

If you rewrite your top 57 service pages with Al readability in mind, you'll capture the lion’s
share of new generative search exposure.
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3. Google Business Profile Optimization

Your GBP remains the most trusted data source for both traditional local search and
Al-generated results. It anchors your NAP consistency, reviews, and authority.

Action Items:

e Update services, photos, and posts monthly.
Add Q&As and ensure all reviews are responded to.
e Keep your hours, phone, and links accurate.

Al pulls directly from your GBP data when generating local answers so keeping this accurate
does more than hundreds of small SEO tweaks.

4. Review and Reputation Markup

Al engines validate trust through real-world sentiment. Consistent review signals (and schema
to display them) amplify both credibility and ranking signals.

Action Items:

e Add JSON-LD markup for testimonials.
e Encourage verified reviews monthly.
e Highlight star ratings on your website.

Strong review signals + structured data = instant authority for both humans and Al crawlers.

5. Al Access Setup (robots.txt + lims.txt)

Many Al models (ChatGPT, Perplexity, Bing Copilot) respect crawl instructions. Allowing them
access ensures your content can be cited in Al summaries.

Action Items:



e Allow GPTBot and PerplexityBot in robots.txt.
e Create lims.txt linking to your most valuable pages.

This is the technical “open door” for Al visibility.

Questions?

Shoot me an email at mark@markthackeray.com
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